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MARKETS

Tile installers make up around
40% of the overall Tile Today reader-
ship. This includes small businesses
and subcontractors, as well as larger
builders, who specify and install tile
on larger projects.

Tile Today’s goal in this market
is to become an indispensable tool,
providing technical advice, guidance
on standards and techniques, as well
as updates on the latest and best
products.

Architects make up 20% of the
Tile Today audience. Tile Today
helps them stay up to date on
trends, but we also inform them
about technical difficulties with
developments such as podium tile
installations, waterproofing and
safety issues such as tile slippage in
damp conditions.

Plus there is our in-depth cov-
erage of international tile shows
and expositions, with commentary
and analysis by respected industry
figures.

Tilers Retailers

7 |l

Designers

Architects

Overall distribution is ~ 12,000.

Retailers are 25% of Tile
Today’s readership. We are influen-
tial with major retailers, as well as
smaller retailers, in both regional
and metro areas.

Retailers use Tile Today to stay
updated on the latest styles and
trends. We also profile retailers, and
provide information on retail tools
and processes, such as marketing,
online e-commerce and software.

Interior designers make up
around 15% of the Tile Today
audience. We like to think that Tile
Today contributes to the conver-
sation between designers and tile
installers, as designers tend to look
for the unique and unusual, push-
ing the technical boundaries.

Designers are also often the
first to try out new trends and
techniques, making them the ideal
audience for new product launches.

" Click for online content
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Tile Today has a 30+ year history of pub- Tile Today’s international correspondent, The Buying Guides publication consolidates
lishing information about the tile industry UK-based Joe Simpson, roams the world to information about tile installation products,
in Australia. Published quarterly, it covers deliver relevant content on the three larg- include adhesives, waterproofing, grouts/
installation as well as style and design. est tile exhibitions. Joe is one of the best sealants and substrate preparation.

regarded tile journalists today.


https://tiletoday.au/issues/buying-guide-2024.pdf
https://tiletoday.au/issues/cevisama2024.pdf
https://tiletoday.au/issues/cevisama2024.pdf
https://tiletoday.au/issues/cersaie2024.pdf
https://tiletoday.au/issues/tt123.pdf

MAGAZINES Tile Todly:

TILE TODAY #124 | Cevisama 2025
« Estimating/Quoting  Coverage of the Span-

Software ish tile exhibition by
« Logistics services for | Joe Simpson
retailers

* Design: Cotto tiles
e Porcelain panels

Buying Guide | TILE TODAY #125

e Adhesives e Drainage
* Waterproofing « Screeds, self-levelling,
« Grouts/Sealants substrates
« Substrates/Screeds/ + Tiling tools
Floor Levelling  Design: Textured,

«Tile levelling systems | wood-look tiles

_ July | Aug | Sept | Oct | Nov | Dec

Coverings 2025 TILE TODAY #126 Cersaie 2025
» Coverage of Florida, « Silicosis safety update | « Coverage of Bologna,
USA tile exhibition by « Training installers/ Italy tile exhibition by
Joe Simpson retailers Joe Simpson

 Design: Global bath-
room trends

TILE TODAY #127
« Sustainability

¢ Pool & Outdoor tiling
* FY tile import stats

* Design: Overview of
style, colour and shape

Magazine Rates & Specs
Format Size (pixels) Cost (ex-GST)

Full Page 2480 x 3508 $2500

Half Page (horizontal) 2480x 1670 $2000
Half Page (vertical) 1200 x 3508 $2000
Third Page (horizontal) 2480x 1120 $1500
Third Page (vertical) 800 x 3508 $1500
Front Cover $3750
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Source: Tie Today
Von Sep 16 2024

Melbourne United announce that Beaumont
Ties will continue supporting the team for the
2025 season

BEAUMONT'S NBL
PARTNERSHIP CONTINUES

Source: Tie Today
Mon Sep 16 202
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Tile Today’s website provides regularly
updated news (tiletodaydigital.com.au).

E-NEWS

DON'T mISS YoUR
NCE TO WIN

ENTRY IS EASY
Wi FLAG now rango of products.

SPEND $500

TO ENTER THE DRAW

FOR YOUR CHANGE TO WIN

STRUST |

Tile Today

Tile Today’s e-news is published 15 times

a year, linking readers to content on the
website, in the magazine and the exhibition
publications.
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ucer Price Index for ceramic
e,

Ceramic il prices continue to grow,
according to the ABS. However the
rateslowed for Juns quarter 2024.
‘Waterproofing materta prices seem
tohave stabilised, as have overall
bullding materlal prices. An increase
in the exchange rae for the AUD may
see ceramic tile prices urther
stabilise through to 2025.

Tile start-up gets NAB backing
Noveco Surfaces turs glass from old
wine bottles into on-trend tles. It is
targeting the benchtop market for
growth and receiver backing from
NABina $7.75 million debt round.
The company uses a patented
technology from the University of
New South Wales' Sustainable.
Materials Research & Technology
Centre.

Sartoria launches Maximalista
Crafted ina sxf0cm format sze, the
Maximalista collection from Sartoria
redefines some of the classic

parameters of ceramic wall
coverings by creating three-
dimensional drapes thatare
reminiscent of mouldings in
architectural decorations. The
collection features marble-effect

strips available in six variations.

ONLINE

BUYING GUIDES
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ADHESIVES BUYING GUIDE )

Filters
Click/tap on checkbax ta sekect adnesive fype.
Basics Substrates Specialty Tile types
s Concrete. Qver Tiles Tiles < smm
Flaars Fibre Cement Dy <12h Parcelzin
Interior Plasterboard Shawer floor Marble/Granite
Exteriar wasonry Poal
Other location |
— - e
Aer ACT Australia | Aer ACT Australia AT ACT Australia |
) wmn--mm&% | ”'“) ADH-66 Light Premium | J mﬁmWr |
Flexible Soundpraaf Lightweight C2ET52 Modi
A premium soundproaf, highty > ADH-66 Light s 2 premium ADH-55 s 2 premium,
flexible, nymugm, igh f |ipme'gm,minlg very high commercial grade, high
strength, fast & suengwnit tle adhesive , flewible, quality,

Ml el ,  forallintemal and external ‘palymer Sl
ADH-T7 s 3 unique one-part wall and floor applications Tils Adnesnve. Used for
soundproof adhesive which |m.dmgmm paols. internal and external
exceeds the BCA requirements ADH-66 Light has a super light applications over concrete,

floors  forimpact sound controlin floors  feelon the trowel & is suitable Zreen screed, cement render,
Datasheet | Details Datashest | Details Datashet | Details
A ACT Australia A ACT Australia @, ARDEX Australia

) ADH-53 Premjum Rubber | _) ADH-44 Premium Powder | 4 |
Modified C2ETS1 y Mastic CZETS1 iy /
ADH-33 5 a premium rubber & ADH-44 is a premium, flexible, ARDEX 17 is a polymer
‘polymer medified flexible tile high strength non-slip/nen f fortified cement-based wall
athesive used for wall & floor slump, poader mastic style and flaor tle adnesive that
applications. Recommendd tile adhesive. Used for internal has been sparially formulated
aver concrete, green screed, and external wall & floar tiling with mastic type praperties.
cement render, fibre cement applications. Suitable for tiling aﬁuo:mm-ummm

sheeting, plasterboard as well auer concrete, sand cement en time, is non slump and

25 ACT approved under tile floors  screeds, coment render, T et

Datasheet | D Datasheet Datasheet | Details
@B, ARDEX Australia @), ARDEX Australia | @B, ARDEX Australia

) CAZOP Plus White ) Abafiex | x5z |
ARDEX CAZ0P P is 3 one = ARDEX Abaflex 5 3 premium ; ARDEX X525 a rubber
companent, silane madified i ‘rade, cement: based wall and f ‘madified adhesive for fsing
polymer adhesive and neutral flaor tile adhesive, with «erami tiles in internal and
<uring sealznt which hardens ‘axcellent flexibility and is axtemal {with satisfactary
in reaction with moisture. 1t is cured enough to be grouted falls) situations. it can be used
iteal as a general shawer, after & haurs. Suitable for awer render, plasteraoard,
itchen and bathroom regair mvemiliud extermal use with fibre-cement sheet and

Foors  adhesive and sealant for Flzors pperior warkability s ideal Floos  concrete in situations where
a Datasheet | Details Datasheet | Details Datasheet | Details

Online Buying Guides list products across
four categories. A selection panel enables

users to narrow down products that match

their requirements. Links provide access
to further description and technical data

sheets.


https://tiletoday.au/
https://tiletoday.au/enews/ttd-news28.html
https://tiletoday.au/adhesives
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Pinned
Items

‘CLICK HERE ar
e 300152129 REENA

Bottom Banner

Website

Type Cost (ex-GST)

Top Banner $2000

Bottom Banner $1000

Wings $1500

Pinned $695

E-News

Type Cost (ex-GST)

Top Banner $1500

Mid Banner $800

COMBINED

Promoted Article

This option includes:
+ Article on website

« Article listed in pinned items

* Article description and link in
e-news

Cost (ex-GST): $995
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https://tiletoday.au/
https://tiletoday.au/enews/ttd-news27.html

BUYING GUIDES  MeTd

Overview —

Tile Today’s Buying Guides are a unique product in s | O | e | e
the tile industry. We provide the Buying Guides in two ot | ey | s | Dl
different formats: one uniquely online, and the other a ™ | |
fully linked PDF catalogue of available products. e

- Website . Website & PDF Buying Guides .

The online version is part of the Tile Today website Number Catedori Cost (oG5 Z e | F e
(tiletodaydigital.com.au). This is designed to make it as UMmPer \aregones ostiex ey
simples as possible for users to find products that match One $895
their needs, and then to compare those products across Two $1095
suppliers. Three $1295

The top panel provides a list of features for the prod- 5 ADHESIVES
uct type. Users check the checkboxes for what they are Four $1495

BUYING GUIDE
looking for, which automatically filters the products down
to those that match all the requirements.

The product listing then enables the users to obtain
more information online, both from product listings and
technical data sheets.

Linked PDF

The Buying Guide is also provided as a fully-linked
PDF publication. This features a listing of products in
every category for which they qualify, which each listing
linked to a product description in the PDF, which further
links to online resources.

The result is a very browsable listing of products, with ==
a depth of links to provide further information. ==

BEEEEEEEEEEERE



Betty Tanddo Melbourne
Editor & Media Sales Victoria, Australia
PH: 0411 431 832 PH: +61 3 9890 0815

betty@elitepublishing.com.au elitepublishing.com.au
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