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MARKETS

Tilers Retailers

Architects Designers

Tile installers make up around 
40% of the overall Tile Today 
readership. This includes small 
businesses and subcontractors, as 
well as larger builders, who specify 
and install tile on larger projects.

Tile Today’s goal in this market 
is to become an indispensable tool, 
providing technical advice, guid-
ance on standards and techniques, 
as well as updates on the latest and 
best products.

Architects make up 20% of 
the Tile Today audience. Tile 
Today helps them stay up to date 
on trends, but we also inform 
them about technical difficulties 
with developments such as podi-
um tile installations, waterproof-
ing and safety issues such as tile 
slippage in damp conditions.

Plus there is our in-depth 
coverage of international tile 
shows and expositions, with 
commentary and analysis by 
respected industry figures.

Interior designers make up 
around 15% of the Tile Today 
audience. We like to think that 
Tile Today contributes to the 
conversation between designers 
and tile installers, as designers 
tend to look for the unique and 
unusual, pushing the technical 
boundaries.

Designers are also often the 
first to try out new trends and 
techniques, making them the 
ideal audience for new product 
launches.

Retailers are 25% of Tile 
Today’s readership. We are influ-
ential with major retailers, as 
well as smaller retailers, in both 
regional and metro areas. 

Retailers use Tile Today to 
stay updated on the latest styles 
and trends. We also profile retail-
ers, and provide information on 
retail tools and processes, such as 
marketing, online e-commerce 
and software.

Overall distribution is ~ 12,000.
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Tile Today Digital  (tiletodaydigital.com.au) is 
designed to deliver the most interesting, engaging 
and relevant information to readers.

The website is also designed to provide advertisers 
with simple, effective ad positions that deliver maxi-
mum impact.

These positions include:
	√ Top banner. The top banner appears on every news 

page — indices and articles — throughout the site. 
It is highly visible, and omnipresent.

	√ Bottom banner. Also highly visible, your bottom 
banner ad can appear in same positions at the top 
banner, or it can appear only in select sections of 
the website.

	√ Promoted articles. We can help you compose an 
effective, engaging promotional article to present 
your offer. The link to this appears at the top of 
the “pinned” items on the right side of the page in 
desktop monitors, and directly below the top three 
index articles on mobile devices. It also appears in 
the usual article index.

WEBSITE

https://tiletodaydigital.com.au
https://tiletodaydigital.com.au/
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The Tile Today e-newsletter is sent out to our 
12,000+ audience once every two weeks. It provides 
links to stories of interest on the TTD website, as well 
as advertising content. 

The advertising positions available include:
	√ Top banner. This appears at the very top of the 

e-newsletter, above all other content.
	√ Mid-banner. This appears directly under the News 

section.
	√ Promoted article. This appears under the 

mid-banner, and features the image and summary 
of a promoted article (as described in the website 
section).

E-NEWS

https://tiletoday.au/tt118.pdf
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Tile Today magazine continues its 30 year tradition of qual-
ity, only now in an easily available PDF format. The magazine is 
an opportunity for longer-form content, in a contained, relaxed 
context. It is sent out every quarter.

IN EVERY ISSUE

	 > Retail focus   	 > Company profile	      > Technical paper

MARCH ISSUE 120
	> 	 Large tile installation
	>  Tile Benchtops
	>  Tile Levelling Buying Guide
	>  Waterproofing substrates

	>  Kitchen splashbacks

JUNE ISSUE 121
	>  Buying Guide Issue
	> Adhesives Buying Guide
	>  Waterproofing Buying Guide

	> Grouts & Sealants Buying Guide

SEPTEMBER ISSUE 122
	>  Podiums
	>  Safety equipment (silicosis)
	>  Drainage
	>  Bathrooms

NOVEMBER ISSUE 123
	>  Pool and outdoor areas
	> Grinders & grinding wheels
	> Tile Cutting Buying Guide

a PM of 10, will get down into your 
throat and the top of your lungs, 
and probably make you cough, 
until they are in your mouth and 
can also be spat out.

The ones that are of concern are 
those with a PM of less than four. 
These can go down all the way into 
your lungs, and are too small to 
make you cough. It is also the case 
that not all particles of the same 
size will behave the same way. 
Heavier particles will tend to fall 
to the ground, and lighter ones to 
float on air currents.

This is where the really bad 
news about RCS comes in: silica 

dioxide forms relatively low-density 
particles. Once they've been 
formed and released into the air, 
they are going to drift around for 
some time. (If you want to read 
more details on this Microanalysis 
Australia — a commercial material 
analytics firm — has a very 
accessible guide at: https://www.
microanalysis.com.au/news/size-
makes-poison/)

If you are looking for an analogy 
that works, you could think of RCS 
as being more like a poisonous, 
odourless gas that gets released 
whenever you work on tiles with 

tiletodaydigital.com.au  |  TILE TODAY #118  15
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Most tradies are aware of 
silicosis as a major risk for 

stonemasons/kitchen installers 
working with engineered quartz 
stone, especially of the type used 
for kitchen benchtops.

However, far fewer tradies 
— even tilers themselves — are 
aware that this risk has spread 
to include tile installers as well. 
While the websites of most 
Workcover authorities throughout 
Australia provide lots of advice 
and assistance for stonemasons, 
information for tilers is rare to see.

Yet this increased risk is very 
real. It is truly vital for all tile 
installers to revisit and revise their 
current work practices to account 
for this growing risk. Tilers need 
to develop safer ways of working 
with tiles. Particular attention must 
be paid to any process where a 
power tool comes into contact with 
ceramic tiles, including cutting, 
grinding and drilling.

ABOUT SILICOSIS
Silicosis is a lung disease caused 
by the inhalation of very small 
particles of silicon dioxide, which 
are referred to as respirable 
crystalline silica (RCS). What is 
not broadly understood in the 
tradie community is that RCS is 
not the dust you see, but particles 
so small they are all but invisible. 
These particles really cannot 
be seen without some form of 
vision magnification, as they are 
much smaller than the diameter 
of a human hair. So if you are 
controlling only for visible dust 
in your work practices, you have 
somewhat missed the point.

In the realm of lung disease, 
the size of particles is measured in 
terms of the "Particle Matter" index 
(PMx). Larger particles in dust 
might have a PM of 100, and these 
are the ones that get stuck in your 
mouth and the top of your throat, 
and can be spat out. Particles with 

The surge in silicosis 
for stonemasons 
working with artificial 
engineered quartz 
stone for kitchen 
benchtops is something 
most tradies know 
about. What's been less 
clear — because not 
adequately publicised 
— is the increase in 
silicosis for tilers. In 
this article we delve 
into the nature of that 
increase, what might 
be causing it, and how 
tilers can better protect 
themselves.

THE SILICOSIS SURGE

SILICOSIS SAFETY

14 |  TILE TODAY #118  |  tiletodaydigital.com.au
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WORLDSKILLS

The WorldSkills Australia wall & floor tiling competitions test the common skills for the construction industry, as well 
as the specialist field of wall and floor tiling. This year, two apprentices from WA and one from ACT took out medals.
WorldSkills competitions offer 
students the chance to hone their 
skills and compete against their 
peers on regional, national, and 
international stages in more than 60 
trade skill categories. Silver medallist, 
Cooper Camden-Smith from Canberra 
(ACT) told Tile Today that WorldSkills 
was first introduced to him while 
studying at CIT (Canberra Institute of 
Technology). “The idea of competing in 
my chosen trade in various locations 
sounded kind of appealing to me. 
When I did get the opportunity to go, it 
was super interesting to see how other 
tilers around Australia would tile. 
It was an exhausting but rewarding 
experience,” he said.

Cooper is enjoying the course at 
CIT. As he explains: “My teacher is very 
enthusiastic and experienced in the 
trade. I’ve noticed that being employed 
in NSW and learning in the ACT does 
have its differences as some of the 
techniques I utilise every day at work 
are not so similar to the ones I am 
taught at TAFE.

Tile apprentices win at WorldSkills
“Learning about tiling is fun. 

Attention to detail, observing the work 
of others, and seeing the finished 
product of a hard day’s work are my 
favourite things about practicing and 
learning about tiling.”

In NSW, Cooper is employed by 
Michael Croker at Goulburn-based 
Michael Croker Tiling.

As Wall & Floor Tiling lecturer 
at North Metropolitan TAFE, Liam 
Cochran believes it is a “great 
honour” for the college to be part of 
WorldSkills. He said: “It shows that the 
level of training we provide is of a high 
standard and that formal training in 
any trade is a necessity to lift the level 
of professionalism in our trade.

“But full credit must go to Jacob, 
who has been with us since he was 
a VET in Schools student, and his 
employer Next Level Tiling and Stone.

“WorldSkills plays a great role 
in encouraging young people to go 
into the wall & floor tiling industry. 
Most of the national and some of 
the regional competitions are held 

in the convention centres around 
the country. These are also held in 
conjunction with the Skills Expos and 
school students walk through while 
different trades show off what they 
can do.

“Judges talk to the kids and explain 
what the apprentices are doing and 
answer questions they may have. The 
projects are always colourful as we 
use 200 x 200mm soft biscuit ceramic 
tiles, and these really attract a fair bit 
of attention. 

“WorldSkills is a great exhibition 
of our trade, and the heights you can 
reach if you choose to try to excel at 
something.”

About WorldSkills
WorldSkills challenges competitors 
to compete against their best and 
brightest peers for international 
recognition.

Starting with the regional 
competitions, WorldSkills competitors 

(l-r) Ron Simeon (North Metropolitan TAFE) 
Martin Stallard (Canberra Institute of TAFE) & 
Jeff Kirkley (SIKA and Australian Tile Council)

(l-r) Gerhard Flechsig (B.A.T. Trims), Michael 
Flechsig (B.A.T. Trims) and Frank Vanzella 
(Holmesglen TAFE)

WorldSkills winners, from l-r: Daniel Ogden 
(bronze medal), Jacob Dixon (gold medal) & 
Cooper Camden Smith (silver medal)

(l-r) Liam Cochran (North Metropolitan TAFE), 
Gerhard Flechsig (B.A.T. Trims) & Michael 
Flechsig (B.A.T. Trims)

A Melbourne tram is the subject of a work 
piece at WorldSkills 2023
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INSTALLATION WET ROOMS

Expert application of waterproofing has a critical role in safeguarding structures and 
enhancing longevity of any room that may have a moisture or water source, writes Paul Evans

Waterproofing in  
wet rooms

In the realm of modern architecture 
and interior design, the 

popularity of wet rooms has grown 
exponentially, as has the size and 
quality of fit out.

These elegant and functional 
spaces seamlessly integrate shower 
areas into bathrooms, offering a 
luxurious spa-like experience in 
residential spaces. Yet, behind the 
allure lies a critical aspect that can't 
be ignored: proper waterproofing.

Waterproofing, often relegated 
to behind-the-scenes construction, 
is the unsung hero that ensures the 
safety and aesthetic appeal of wet 
rooms.

When installed by qualified 
applicators, it serves as an 
impermeable shield against water 
damage, mould growth, and 
structural compromise, offering 
a host of benefits that extend far 
beyond initial construction costs.

Guardians of the interior
Water is a pervasive force that, 
when left unchecked, can wreak 
havoc on building structures. Wet 
rooms, with their constant exposure 
to moisture and water splashes, 
are particularly vulnerable to water 
infiltration. This is where effective 
waterproofing plays a crucial role.

By creating a sealed barrier 
between wet and dry areas, 
professional waterproofing prevents 
water from seeping into vulnerable 
substrates, thus mitigating the risk 
of structural deterioration.

The allure of wet rooms lies in 
their aesthetic appeal and ability to 
enhance property value. However, 
this investment can quickly turn 
into a liability if water damage 
or structural issues emerge. 
Waterproofing failures can lead to 
unsightly stains, peeling paint, and 
even structural decay.
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https://tiletoday.au/issues/tt118.pdf


M
AR

KE
TS

W
EB

SI
TE

E-
NE

W
S

M
AG

AZ
IN

E
GU

ID
ES

PR
IC

IN
G

SP
EC

S
CO

NT
AC

TS

DIGITAL

SP
EC

IA
LS

SPECIAL EDITIONS
DESIGN 2024 - February 2024

COVERINGS 2024 - June 2024

CEVISAMA 2024 - April 2024

CERSAIE 2024 - November 2024

Tile Today DESIGN is our longitudinal view 
of the design events during 2023, provid-
ing guidance for where we see the Australian 
market is headed for in 2024. 

We analyse the 
emerging trends, and 
how these internation-
al influences will likely 
play out locally.

COVERINGS has 
become the premier 
US-based tile event, 
located in Atlanta, 
Georgia, and taking 
place in late April. 

Coverage from Joe 
Simpson provides a clear guide to the emerg-
ing trends in one of the world’s largest and 
most rapidly developing markets for tiles.

CERSAIE is the key, 
major event for the 
global tile industry. 
Located in Bologna, 
Italy, and taking place 
in September, it’s sim-
ply huge.

The Tile Today team back up Joe Simpson 
in providing extensive coverage of this major 
event.

CEVISAMA, held in Valencia, Spain is a 
more intimate European event,  which pro-
vides unique insights into one of the EU’s 
more dynamic and inventive markets.

With reporting 
from tile industry 
veteran Joe Simpson, 
we explore new devel-
opments and familiar 
themes.

CERSAIE

https://storage.googleapis.com/bzhnn-storage/cersaie-2022-final2.pdf
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BUYING GUIDES
Tile Today’s Buying Guides offer unparalleled 

functionality for our readers. By clicking or tapping 
on mobile devices, they can select the features they 
needs from Adhesive, Waterproofing and Grout/Seal-
ant products. They then see only the products that 
meet their needs. 

Each of those product “cards” provide an image, 
brief description, and links to both the product mar-
keting page and product technical guide.

It’s a great way for them to explore new products, 
and see how your company’s range meets their needs.

The PDF version of our Buying Guides offers a 
browsable and clickable exploration of the products in 
each category. This is divided into two sections. The 
top section provides products listed by main catego-
ries, with a clickable link to the next section, which 
shows each product in the list of the supplier’s product 
range.

Each product listing provides the same informa-
tion as the online card does: an image, brief descrip-
tion and links to only product page and technical 
details.

In 2024, Tile Today is publishing all our guides in 
the June issue, providing a comprehensive reference 
for the industry.

ONLINE

MAGAZINE

www.tiletodaymagazine.com.au  |  Tile Today #117 |  23

WATERPROOFINGWATERPROOFING
20232023

www.tiletodaymagazine.com.au  |  Tile Today #117 |  25www.efflock.com.au 
TO FIND OUT MORE & FOR STOCKISTS

Excellent additional 
BARRIER to a 
waterproofing 
system

REDUCES 
construction costs 
and extra processes

PROTECTS all layers 
in a tiling system
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Our heritage of over 30 years as a quarterly print 
publication gives us an authority in digital marketing 
unmatched by other Australian industry publications. 
Our goal is to make digital marketing as compre-
hensive, effective and simple as possible. We offer 
packages across all our online platforms: website, 
e-newsletters and magazine.

Tile Today’s content is integrated with an ongoing 
social media presence, including standard platforms 
such as Instagram and LinkedIn, as well as specialist 
Facebook groups, such as Tile Geeks.

The result is that we can deliver to our advertising 
clients a solution that will drive increased awareness 
of both brands and products.

Advertising Prices AUD*

Website
Top Banner (one month) $2,000

Bottom Banner (one month) $1,000

E-Newsletters
Top Banner (per issue) $1,500

Middle Banner (per issue) $800

Promotional Articles
Website (one month) $950

E-Newsletter (one issue) (Included)

Specials
Sponsorship $2,500

Buying Guides
Per Range (one year) $995

Magazine (Quarterly)
Front cover branding $3,000

Full Page $2,000

Half Page $1,500

Third Page $1,200

*Prices are exclusive of GST.
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Advertising Placement Display Res. Px Image Res. Px

Website
Top Banner 970 x 90 1940 x 180

Bottom Banner 970 x 90 1940 x 180

E-Newsletters
Top Banner (per issue) 450 x 300 900 x 600

Middle Banner (per issue) 450 x 300 900 x 600

Magazine (Quarterly)
Full Page 2480 x 3508 2480 x 3508

Half Page (horizontal) 2480 x 1670 2480 x 1670

Half Page (vertical) 1200 x 3508 1200 x 3508

Third Page (horizontal) 2480 x 1120 2480 x 1120

Third Page (vertical) 800 x 3508 800 x 3508

With high-resolution 
screens on mobile devices and 
laptops, screen resolutions are 
now defined in terms of both 
display pixels, and the actual 
pixels needed for the image.

For best results, the ad 
image needs to be the size 
shown in the Image Res. col-
umn. However, in designing 
the ad, be aware its visual pixel 
size will be half that.  

Designers need to view the 
full resolution image at 50% 
zoom to preview how the ad 
will look when published.
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